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Question 1
Write down the GDS codes for the following (5x2=10)

British Airways
Lufthansa

Air Namibia
Emirates

South African Airways

Question 2

Discuss the functions of a travel agency like Trip Travel in the tourism Industry
(6x2=12)
Question 3
Outline 4 major international global distribution systems used by airlines and Travel agencies.
(4x2=8)
Question 4

4.1) Describe the advantages and disadvantages for the customer making travel arrangements

with an online agent. (5x2=10)

4.2 Describe the advantages and disadvantages for the customer making travel arrangements

with a truly independent travel agency. (5x2=10)

Question 5

Discuss the skills required by travel consultant to work in a travel industry

(6 x 2=12)



Question 6

6.1) How many letters can be used to denote service classes

(2)

6.2) How many different codes can represent business class

(2)
6.3) What is the difference between a non-stop and direct flight? What numbers are used
to denote non-stop and direct

(4)

Question 7

Explain the importance of taking out travel insurance and personal accident insurance when

flying and renting a car

(4x2=8)

Question 8
Determine five mandatory fields required to complete a reservation.

(5 x2=10)
Question 9
lllustrate and Explain the relationship between Air Namibia’s central reservation systems
and Trip Travel’s global distributions system? (6 x2=12)
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